
Breakout Session 3A: 
What Does a Good 

Communications Strategy Look 
Like for Financial Aid?
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THURSDAY, JUNE 13, 2024
9:30 AM – 10:30 AM
AVENUE BALLROOM



Agenda

Kentucky – Who We Are

Kentucky – Statewide Strategies 

Tennessee – Who We Are

Tennessee – Statewide Strategies 

Audience Q & A 
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Who We Are:
Kentucky
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Casi Benedict, Director of Outreach Services



What we do…

13 Outreach Counselors across the state of KY

• Financial Aid resources 

• Assistance in FAFSA Completion (Pell grant)

• College Access Program (CAP) Grant 

• Kentucky Tuition Grant (KTG)

• Kentucky Educational Excellence Scholarship 

• Work Ready Kentucky Scholarship 

• Kentucky Teacher’s Scholarship

• Dual Credit/Work Ready Dual Credit

• KY Saves 529

• College Info Roadshow 

• College and Career Exploration for all ages

• Kentucky Goes to College (3 campaigns, to be 4)

• Financial Literacy 
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Who We Are: 
Tennessee
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Tennessee 
Context

o The FAFSA is required for Tennessee state aid, 
including TN Promise, the Hope Scholarship, 
and TSAA.

o Last year, Tennessee awarded over $500 million 
in state financial aid – most of this aid requires 
the completion of the FAFSA. 

o In Tennessee, FAFSA submission “season” is 
tied to the TN Promise deadline:

o Application Due – November 1
o FAFSA Filing Deadline – March 1
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Social Media: 
Kentucky
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Connect with Kentucky Higher Education Assistance 
Authority (KHEAA) on Facebook, Twitter (X), Instagram, 

YouTube, and wherever you listen to your podcasts. 

• Monthly Facebook live events and live Twitter (X) chats on different topics in higher 
education. 

• Reels, pictures, and stories of life of KHEAA outreach and updates in the realm of higher 
education on KHEAA’s Instagram page. 

• YouTube channel is home to FAFSA walkthroughs and videos on tips and tricks to be 
successful in your higher education journey. 

• Coffee with KHEAA Podcast posted twice a month on YouTube and anywhere you stream 
your podcasts
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• Toolkits for various campaigns: #FAFSAFebruary, #KYFilesFAFSA sent to partner 
organizations in an effort to blanket social media with a campaign

• Ready to post Facebook and Instagram graphics, pre-written tweets, and links to 
videos to share throughout the campaign

• All information emailed to partner lists along with being housed on 
kygoestocollege.com & marketed on social media and throughout the Outreach 
field staff

• Clear start and stop dates on the campaigns, as well as action items

Social Media Toolkits



Sample Social Media Posts
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May 2024

June 2024

July 2024



Statewide Strategies: 
Kentucky
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Past Implementation…

FA FS A  R E G I O N A L  
T R A I N I N G S

• KHEAA hosted 20in 

person and 2 live 

webinar FAFSA 

trainings for high 

school counselors and 

college access 

members across the 

state. 

S U N DAY  FA FS A  
F U N DAY

• During the Month of 

February, higher 

education institutions 

hosted FAFSA 

completion events 

association with 

Sunday Funday.
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E A R LY  FS A  I D  
C R E AT I O N

• KHEAA Outreach 
Counselors integrated 
FSA ID creation into 
the “Getting In” 
presentation for 
seniors and into the 
“Paying 101” 
presentation for 
parents. 



Current Implementation…

S U M M E R  O F F I C E  
H O U RS

• KHEAA and college 
access members 
across the state ate 
hosting FAFSA specific 
hours every 
Wednesday in the 
month of June, along 
with FAFSA Hotline 
hours from June – 
August.

FA FS A  B O OTC A M P  

• KHEAA will be hosting 
two in person trainings 
for high school 
counselors and college 
access members to 
promote FAFSA 
completion. 
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FA FS A  TA I LG AT E S  

• Tailgating events will 

be held around the 

state to promote and 

assist in FAFSA 

completion.  



Statewide Strategies:
Tennessee
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Resources – Toolkit, CollegeforTN.org, student 

resources

Communications – Frequent email communications, 

FAFSA Challenge, etc.

Collaboration – THEC, TSAC, TN Department of 

Education, the Ayers Foundation, and tnAchieves

Data –weekly high school by high school updates on 

FAFSA submission
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Weekly 
Communications

Emphasis on data and capacity building at the local level

• Weekly live webinars with TSAC team
• Line-by-Line

• “FAFSA Live” Events

• Emails to counselors, principals, and directors of 
schools

• Student roster emails 

• TN FAFSA Frenzy Newsletters 

• Student communications from our partnering 
organizations
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Weekly Data 
Emails
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Data Visualizations

30



This Year…

FAFSA Help Week (April 29 – May 3) 

Press Releases/Op-Eds/TV Interviews 

Emails to General Assembly & State Legislators

Comms to school superintendents 

FAFSA Check-In Webinars for Practitioners

Comms to school superintendents 

FAFSA Check-In Webinars for Practitioners

Postcard Campaigns 
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The Work 
Continues…

Hiring PR firm

Hiring Part-Time Summer Employees “FAFSA Helpers” 

Promo materials

Postcard campaign (4)

Promotional Items

“FAFSA Live Events”

In-Person Events

Olympics Commercial Timeslot

FAFSA Hotline 
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Thank you

Kentucky:

Cassandra Benedict

Cbenedict@kheaa.com

Tennessee:

Jessie Greene

jessie.greene@tn.gov
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